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What We havedone?

105 Schools 532,000 Kids

- 2 Promoters in Dawaa Pharmacies in Ahsa & Riyadh for1 months

12 Weekend days in 4 Malls in 4 cities detailing for average 10,000 families

- 15,000 Followers on Social Media for 3 weeks in 3 Accounts

Better credibility to have the endorsements of MOH & its Logo on our Stands in Malls

Branding & better Image for the company in the chain of pharmacies & better bargaining powers
More demand for the brand Tic Tac by name in the pharmacies

Liquidate the stocks in the chain of Pharmacies & getting bigger orders

- More Market feed back about other anti-lice products

10- Increase Access to the consumers by Reaching & Detailing to Mothers in Malls & through Schools
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What We Miss?
& What we can Extend in the Future?

1-
2
3_
4
g-
&
-
g-
-g-_

Rest of the Malls in the cities, 2 malls in each main cities in Jan & October.

- Most of the CGovernmental Schools 300 to 500 Schools, 100 in each major city

Better giveaways that last more time for kids like back bag & Lice comp

- Seeding in all chain of Pharmacies

Promotional Gift with Purchase

- Attractive Danglers, Shelf Takers, counter Stands, Floor Stands in the Pharmacies
Promotional Kit 2+1 with gift with Purshase like comp or back bag

Continue Social Media with more focus on General health posts with Anti-lice post in between
Promoter Pharmacies in all cities

10-Tic Tac TAG, Paper Crown for Kids as a gift to wear it, Tic Tag on Hair as a crown not Lice
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Continue Selling .
& Start Helping Awareness Project KSA Report

Mothers Awareness about Lice Problem in Schools
& offering them Tic Tac as the best choice & Solution

Focus on Education & Awareness not only Promotion
Focus on the Solution not only the Product
Focus on the Value not only the Price

Focus on the Access to the customers not only the place forselling
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Tic Tac- UPM Project

1-Printed Materials Flayers, Coloring Books
2-School Activation & Awareness

3-Malls Activation with MOH

4-Pharmacy Promotersin Chains
5-Promotional Offer1+1in Pharmacies
&-Social Media
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Printed Materials

-Flayers
-Coloring Books
-Tearing Pads

- Posters
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Schools Awareness

Tic - Tac UPM School Awearness

Total Tic Tac UPM KSA Students 53 580
Jeddah 19,473
Riyadh 18,581

Damam

Total Tic Tac UPM K5SA Schools
Governmeantal 12
Hational 27
International (13
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105 Schools =53,580 Kids in 3 Cities in 40 days

Damam School 36 No. of Kids
Governmental 11 15,526
Hational 12
International 13
Riyadh School 15 Mo. of Kids
Governmental 0 15;551
Mational 13
Intennstion sl 22
Jeddah School 34 Mo. of Kids
Governmental 1 15{413
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Recognition Certificates
from Schools
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4 Mallsin 4 Cities in1 month,12 weekends
¢ Average 2500 families in every city,
Malls Awareness almost10,000 Families
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Riyadh-Hayat Mall
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Makka Mall
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2 Promoters Dawaa Pharmacies
1month Ahsa & Riyadh

Pharmacy Awareness
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Social Media Awareness

Followers in 3 Accounts in 3 Weeks

| Legenda ey |

“e ADLAND &

ol v *

P UNITED TIC-TAC
U=l




Twitter12.800 Followers
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MY FAMILY HEALTH 51 19 128 0 0 o i
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Tweets Tweets & replies Media
My Family Health Now Sy :
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©  Instagram
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Instagram 1.856 Followers
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Facebook 1.236 Likes
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You just reached 1,000 Page likes. Nice work!
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Competitors

& Other Companies Samples

S ADLAND &

% i L

TIC-TAC

P UNITED
pe U=l

R R I L

WETE IR PTGt L R [ AR P e e
whew_unaidd

G Pabic Fosts

‘ FYDA KA

Tl LY Y gl ol L M i i
S e i

"": DA L e Fssr prale

T e " e NP BT

e
i= n W =

T R -

PO DA R Cmi)

X-Lice SA 33 Likes but it grows now to1500
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1- Restof the Mallsinthe cities, 2 malls in each main cities in Jan & October.

2- Most of the Governmental Schools 300 to 500 Schools, 100 in each major city

3- Better giveaways that last more time for kids like back bag & Lice comp

4- Seedingin all chain of Pharmacies

5- Promotional Gift with Purchase

&- Attractive Danglers, Shelf Takers, counter Stands, Floor Stands in the Pharmacies

7- Promotional Kit 2+1 with gift with Purshase like comp or back bag

#- Continue Social Media with more focus on General health posts with Anti-lice posts

9- Promoter Pharmaciesinall cities

10-Tic Tac TAG, Paper Crown for Kids as a gift to wear it, Tic Tag on Hair as a crown not Lice
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Governmental Schools by MOH
Awareness Projects

300 Schools in 2 Cities in 2 months

School campaign Education for Kids to educate the whole family
100 Schools in each city in 2 months Total 300 Schools

Average 300 Kids, Reach 90,000 Kids, average 45,000 Families
Todistribute all the company promotional materials

(Like flyers, samples, gifts, bags, vouchers.)

(cost of This promotional materials are not included in the fees)
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Promo gifts for Ph & Gem
& Malls & Schools
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Tic Tac TAG, Paper Crown
for Kids as a gift to wear it, Tic Tag on Hair as a crown not Lice
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o, KSA Address
<=2 Jeddah, Madina Road, Boghdaia, Saudi Business Center, ground floor office no.134

L 00966 12 6515333 . 0096b6568654916 = 00966 12 6520700 Ext: 334

;;?;. UK: 3rd floor 207 regent street, London United Kingdom W1B 3HH Company No. 08343590
@  www. Thel egendany.info @  www. LegendarngADLAND. com



