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DIGITAL
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Our services

Digital Marketing
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websites types:

- Corporate/Business Websites: These are websites created
by companies or organizations to promote their products,
services, and brand. Examples: Coca-Cola, Apple, Microsoft.

- E-commerce Websites: Websites that allow users to
purchase products or services online. Examples: Amazon,
eBay, Etsy.

- Personal Websites: Websites created by individuals to share
their thoughts, hobbies, or portfolios. Examples: Personal
blogs, artist/photographer portfolios.

- News/Media Websites: Websites that publish news, articles,
and other journalistic content. Examples: The New York
Times, BBC, CNN.
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websites types:

- Educational Websites: Websites created by educational
institutions or to provide educational resources. Examples:
University websites, online course platforms.

- Informational Websites: Websites that provide information
on a specific topic or industry. Examples: Wikipedia, WebMD,
government agency websites.

- Social Media Websites: Websites that allow users to
connect, share content, and interact with others. Examples:
Facebook, Twitter, Instagram.
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websites types:

- Portfolio/Resume Websites: Websites created by
individuals to showcase their work, skills, and experiences.
Examples: Online resumes, artist portfolios.

- Community/Forum Websites: Websites that allow users to
discuss and share information on specific topics. Examples:
Reddit, Stack Overflow, discussion forums.

- Entertainment Websites: Websites focused on providing
entertainment content, such as movies, music, or games.
Examples: Netflix, Spotify, Steam.
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websites samples:

https://hazemwahdan.com/
https://www.ecosteel-eg.com/
https://thegateegypt.com/
https://www.foodcraft.com.eg/
https://platinum-egypt.net/
https://www.des4dev.com/
https://hatterasit.com/
http://mak4host.com/saudi/

https://www.scancontrol-eg.com/

https://mhweb2.com/london/
https://eec-egy.com/
http://linksandgains.com/
https://www.etssmart.com/
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https://mhweb2.com/solaris/
https://mhweb2.com/visit/
http://khaled-zaki.com/
https://qgpi-qa.com/
https://hyphenseg.com/
https://sakdevelopments.com/
https://sonaistore.com/
https://www.mado.menu/
https://adala-lawfirm.com/
https://sos-eg.com/
https://iconadesigns.com/
https://salsabeelcompany.com/
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SOCIALMEDIA
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SAMPLE OF OUR
WORK
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WORK
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The Problem The Solution
al
B BT TR Tt b Utilizing Bardees' established e-commerce n
RIIERS: E‘;_ eha G tastan ra': WitaiLs platform, we implemented a comprehensive ;
OWEL Bs1an s _e:_l E—CGI‘!_'II‘HEFI_I.",E iaconm; sales funnel strategy. This approach ;:
SOUgIA tﬂ:hptlml;e lhe'r;_ml':e Alkhc focused on driving targeted website traffic
SUBIEDY. ; S p”";aw ‘; 'E; i ";"55 L" through initial sales campaigns. Next, we
ir;creaie; ? nurg f.-r ! f;i er_s P TCE I employed retargeting campaigns to re-
: ?”9 ‘ :" e S0 E SIURAeOLSH engage website visitors and ultimately ’
IEEEng. the Ot pel BIIChAse: convert them into pa-,ring customers. o
[ =
o
The Procees
Objective  Increase sales -Sales Campaign
Budget 15,000 EGP to 20,000 EGP  “Average monthly budget” o
-
: ‘ =
Duration Always running o

Results 80 - 100 Purchases
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HYDRO
The Problem The Solution

Capitalizing on the existing e-commerce

platform, we will implement a strategic sales
Hydro, a modest swimwear brand, funnel for Hydro Swimwear. This multi-phase
primarily relied on direct messaging and approach will begin by driving targeted
offline events for sales. Despite having website traffic through initial sales campaigns.
their own e-commerce platform, they were Next, we will employ retargeting campaigns to
not yet generating online sales. re-engage website visitors who have shown

interest and ultimately convert them into
paying customers.

The Procees

Objective  Increase sales on the summer season - Sales Campaign
Budget 60, 000 EGP

Duration 3 Months

Results 400 Purchases
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The Problem The Solution

Innovette, a comprehensive education hub To address the need for increased social media traffic, . . o _
specializing in early childhood development, we are developing a multi-campaign strategy for & .E: X ﬁ, lati&)n
offers a diverse range of programs for Innovette. This approach recognizes that each s
preschools. These programs include program caters to distinct audiences with unique
Stimulation Hub, Kidsground, and Discovery needs and interests. Therefore, we are crafting tailored
Campus, catering to different learning needs

: "messaging campaigns” for each program. These
and age groups. While Innovette boasts a targeted campaigns and content effectively reach and [
robust program portfolio, their social media engage potential customers for each program. ; | z?

presence currently lacks substantial traffic. G di
provnNy
The Procees -

Objective  Drive traffic to their branches

Budget 50, 000 EGP “Average monthly budget”

Duration Monthly

Results 1500 - 2000 Message “Average monthly results”
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X

OMASH.COM

The Problem

Omash is a home décor brand specializing in
seasonal home accessories. They cater
specifically to high-demand seasons like
Ramadan and Christmas, offering customers
the opportunity to enhance their living spaces

for festive occasions. Omash primarily relies on

arganic traffic for sales, but they seek to
amplify their success during peak seasons like
Ramadan and Christmas.

The Procees

The Solution

Since Omash's established e-commerce
platform, we implemented a data-driven
sales funnel strateqgy tailored for seasonal
peaks like Ramadan and Christmas. This
multi-pronged approach focused on driving
targeted website traffic through initial sales
campaigns that highlighted Omash's festive
collections. We then employed retargeting
campaigns to re-engage website visitors who
expressed interest, ultimately nurturing them
into paying customers.

Objective  Increase sales during Ramadan season

Budget 10, 000 EGP
Duration 1 Month
Results 328 Purchases

(. =00966568654916 = 00201094932932
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The Problem The Solution

Since Motch's existing e-commerce platform,
we designed and executed a multi-phase
sales funnel strategy. This data-driven
approach focused on attracting qualified
website traffic through targeted initial sales
campaigns that showcased Notch's unique
offerings. Subsequently, we employed
retargeting campaigns to re-engage website
visitors who expressed interest, ultimately
nurturing them into paying customers.

Motch, a fashion brand, identified an
opportunity to improve website traffic
and drive sales growth through their own
e-commerce platform.

The Procees

Objective  Sales Campaign

Budget 10, 000 EGP “Average monthly budget”
Duration Monthly

Results 35 Purchases
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The Problem The Solution

Our social media strategy for Corpec

Corpec, a renowned company focused on amplifying their unique selling ¥ Packages fits your
specializing in high-quality interior proposition (USP) through targeted lepec Neéds, 5*3,:'3— & Budget
design and finishing, aims to expand its messaging and lead generation I :
client base through strategic social campaigns. This data-driven approach
media engagement. successfully increased gualified inquiries
and project demand for the company. Transform your apartment
j“ wifly own

Cnnﬁa:tlng Services

Interior Design@f - Site Enginger - Technical Office Engineer

The Procees
Objective  Messages and Leads Campaign

Budget 10, 000 EGP “Average monthly budget” ]
g 1 5 %9 05z

Duration Monthly

Results 120 to 150 Message/ leads
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The Problem

El Ahwagy, a leading e-commerce platform
offering a comprehensive selection of coffee
beans, capsules, machines, and related
accessories, sought to optimize their online
sales strategy. Their primary objective was to
achieve a significant increase in daily website
purchases, aiming to climb from 10 to 12
purchases per day.

The Procees

Objective  Sales Campaign
Budget 30, 000 EGP
Duration Monthly

300 Purchases

Results

(. = 00966568654916 = 00201094932932

¢
|
ELAMWASGY

The Solution

El Ahwagy' has existing e-commerce
platform, we implemented a data-driven sales
funnel strategy. This multi-phase approach
began by driving targeted website traffic
through initial sales campaigns that leveraged
customer insights to optimize product
messaging. We then employed retargeting
campaigns to re-engage website visitors who
showed purchase intent, ultimately converting
them into loyal coffee customers.

“Average monthly budget”

™ Bahgat@theLegendary.info

ITALIAN COFFEE EXCELLENCE

' aufnn

uuﬂ‘qn

oy ==
EREMY i 4 1] | T——1
2111 ] -

www.elahwagy.com
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WE'RE DIFFERENT
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KAGLE
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NewKIANCeed

When Safety Meets Supreme Technology
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wiww.kia.com.eg

NewKINCee'd

When Safety Meets Supreme Technology

KIA
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DON'T LOSE DON'T LOSE
YOUR CHILL .

MeDonaold's Frogen Beverage for only IQH
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Enjoy a private world

1€c8 e
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100 YEARS OF EXPERIENCE
AND ONLY 2 WRINKLES.

100 YEARS OF EXPERIENCE
AND ONLY 2 WRINKLES.
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i Tk Wich L

Company Profile ; s Send us a message or visit us

Whenever you Bk

Kimbo Egypt

KIMBO KIMBO

Esprasso Bar Crockery & Glassware

warTy Arate
P braki
F r

Espresio Elite

ANDY SWEETY

i Premium plus

[ ]
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BUILDING
ENGINEERING

GEMERAL CONTRACTING & MAINTENANCE

BUILDING
ENGINEERING.

Get in Touch

/A TN
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Gourmnet Eqypt Food Store Brand Companents Gourmet Egypt Food Store Advertising

The Master Brand Point of sales
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o
GUURMET

Range colour pabertei Uniform
Food St,uns

b e ek o8 e 1 b iy ek o8 et (et e
-yt i e el e Tgreienti for 0 Ghasrmreed L
e s s o e, e b i i s e,

e ¢« ©9

T |
B —— _ _ o
Sy fEm jome (mees |Shes jor ; IR
By T m ¥ 1
e——Y A e e e LR TR R
i = - i I
Fishmanger Butcher Sefler Chabese Dafivry ke

( ¥ 00966568654916 = 00201094932932 Bahgat@theLegendary.info fOYin @LegendaryADLAND




\l{BakABC

Prometo Light - Regular - Bold Do A s DJgJ |pg.l'.‘||l:| | gl

P tafrirt Bisgrar oux Aenibi [}
-'.‘I-l DEFOHIJKLMNOPORSTUYWEYE gamgadel guiphb g
shicdefghijkimnopgretuvways VAV VBEFT
Dl123&56TRY

Promrato Bold
ABCDEFGHIJELMHNOFPQRSTUVWXE YL
sbhodefghljkimnoparstuvweys
DIZIASETED

dgasgadd Juiipbbghpylgeipiaiaadidiul
AVIBEFT] .

(. =00966568654916 == 00201094932932 ™ Bahgat@thelLegendary.info fOYin @LegendaryADLAND




EERE O TR
v
s DT

COLOR PALETTE
D irmemrarsas RETVES a3 wan i : s s
3 b i copctet m‘ : . T
T 1.1 B W Bt v o B CREE T § * ; !

g, YT, T 18 0% BT, W §
TR Comtaenid Logs {iea pags H1

A ghwgtivs SEESET Wuti-ara Whis

Lioge U memc Cry whan [EiTing Dot E Lt - ek :
ey \rvetecd, Cormact the Cichas D Tasm . | e 1 BACESRCAND FLAVCR/TESTURS
S gl T I e

A1 REERES Lingens o7 [Fwieiminry N WL [ .
oy st e kit o Ay ety a n i
FLAVOR/TEXTURE

HRU fearn. e wecnn g

aEr e
=
e

o

OUT OF HOME SOCIAL

( #100966568654916 == 00201094932932 ™ Bahgat@thelLegendary.info fOYin @LegendaryADLAND



The following examples show the comect usage of the Eatopéa logo, Please note:
W wouldn® want It to be used in any other way.
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Do net modity or 3ter our precious lege of place it inoarrectly in sdvertising or on
merchandise clements. The following examples show the incomect wsage of the

Eatopia togo
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We have the Looks and we have great focd, Photography is important 10 us.
It ghves the outside world a peek ingo Eatopia. We want to make mouths water.
‘e want people to get a feel for Eatopia throwgh the images we put out therne
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SUZUKI | W%f

Suzuki Car Co.
3D Design Booth stand
dimensions: 6m * 6m

Indoor stand - 2 cars

N

'}

|

S i . = 00966568654916 == 00201094932932
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PORSCHE

EED Clinic.
3D Design Booth stand
dimensions: 11m * 11m

Indoor stand - 2 cars

./,
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O DONGFENG

EED Clinic.
3D Design Booth stand
dimensions: 11m * 11m

Indoor stand - 2 cars
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G Bir Society Jeddah \

Design and built Booth stand
dimensions: 2.5m * 2.5m

Inclouding all booth firniture, lighting
and branding.

@ Hifa Mall - Jeddah

04 - 08 - 2022

N /

.\\.
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INTERCONTINENTAL.

HOTELS & RESORTS

Gtercontinental Taif Tent \ g o, . \ T :‘-‘Sﬁ'{'\‘\'
. . - e - - ) 1 f, ‘\\Ixh i
Design and built Booth stand = \ A 5 N
dimensions: 6m * 6m | LY | : ‘\,-\.1-:::1._}

Inclouding all booth firniture, lighting
and branding.

@ Taif - Intercontinental Hotel
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3D DESIGN

Primalac

/Pharmalize Iraq Co. \

Design and built Booth stand
dimensions: 8m * 4m

Inclouding all booth lighting and
branding

@ Intercontinental Jeddah
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3D DESIGN

Italian Appliances Co.
Design and built Booth stand
dimensions: 6m * 6m

Inclouding all booth firniture, lighting
and branding.
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3D DESIGN

ELBA

/Italian Appliances Co. \

Design and built Booth stand
dimensions: 6m * 3m

Inclouding all booth firniture, lighting
and branding.

@ Hilton Jeddah
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